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INFOGRAFIKA VS. ADATVIZUALIZACIO
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KIMELJUK A SZELLEMI TOKET
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FOGLALJUK OSSZE AZ INFORMACIOKAT
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TORJUK MEG A KONVENCIOKAT

ERGOMANIA.EU



http://ergomania.hu

TISZTAZZUK LE
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VALASSZUK Kl A MEGFELELO ESZKOZT

New Marriage Rate by Education

Number of newly married adults per 1,000 marriage eligible adults
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New marriage rate by education

Number of newly married adults per 1,000 marriage eligible adults
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TAMOGASSUK JOBBAN A DONTESHOZAST

Price has declined for all products on the market
since the launch of Product C in 2010

Average Retail Product Price per Year
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To be competitive, we recommend introducing our product below
the $223 average price point in the $150-$200 range

Retail price over time
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FO AZ EGYSZERU

Organizational Chart of the House Democrats’ Health Plan
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MINIMALIZALJUK A ZAJOKAT
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HATAROZZUK MEG A KOZONSEGET

« Mit jelentenek a szinek?
= Milyen iranyban olvas az olvaso?
= Milyen ikonokat ismer a felhasznalo?

« I[paragon beluli, vagy kivuli az olvaso?

ERGOMANIA.EU
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A FELHASZNALAS KONTEXTUSA

= Milyen informaciora van szuksege az olvasoknak a sikerhez?
= Mennyi részletre van szukséguk?

=« Mennyi id0 all rendelkezésre a hatékonysag elerésehez?

ERGOMANIA.EU
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AZ ADATSTRUKTURA MEGERTESE

« ldOsorozatrol van sz6? Hierarchiarol?
= Hany dimenziobadl all?
« Melyek a legfontosabbak?

= Milyen viszonyban allnak egymassal (pl.: egy-az-egyhez,
tobb-a-tobbhoz)?

« Mennyire valtozoak?

« Kategorikusak az ertekek”? Diszkrétek, vagy folyamatosak?
Linearisak, vagy nem linearisak”? Milyen a korlatossaguk?

= Hany kategoria van?

ERGOMANIA.EU
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ADATTIPUSOK

=« Nominalis

= Kategorikus
« Ordinalis

« Intervallum
= IdObeli

= Foldrajzi

« Relacios
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HATAROZZUNK MEG JOBB CELOKAT

« Mutassuk meg az értékesitési adatokat / Mutassuk meg
mely termekek teljesitettek a legjobban es a legrosszabbul
az egyes regiokban az elmult ot negyedevben.

« Hasonlitsuk ossze a Twitter és Facebook felhasznalok
demografial adatait / Hasonlitsuk ossze a Twitter e€s
Facebook felhasznalok életkorat, vegzettseget és a toluk
szarmazo beveételek merteket

« Mutassunk egy idovonalat minden NFL csapat 2011-es
szezonban nyujtott teljesitmenyeérol / Tegyuk lehetove,
hogy a felhasznalok osszehasonlitsak barmely két csapat,
vagy az egesz liga 2011-es teljesitméenymutatoit
ERGOMANIA.EU
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PREATTENTIV JELLEMZOK

Orientation Length Width
XK ) eoeee
o> 0 > | ) ®© ¢ o0

00 ) ) ) 0O

Shape Curvature Added Marks Enclosure

Spatial Grouping

Color Value Color Hue Position
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e
Example Encoding Ordered  Useful values Quantitative Ordinal (ategorical  Relational

@90 i nfinte | Good Good Good Good
1,2,3;A,B,C| textlabels a,p’;":‘;“::lm infinite Good Good Good Good
Y length yes many Good Good

s © . size, area yes many Good Good

/e angle yes medium Good Good

1L | —— yes few Good Good
== i few Good

L] ] f:h";:,i:;'; yes few Good

... color no few (<20) Good
@ BD  shapeicon no medium Cood

EE= pattem texture.  no medium Cond

@ ol i v | i ood | Goo
— o linepattem no few o
.SE': lineendings =~ no few Cood
—————— |ine weight yes few Good
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AZ EGYES ADATTIPUSOK VIZUALIS JELLEMZOI

Quantitative
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ABRAZOLAS ES VALOSAG

Velejaro tulajdonsagok

Tanult konvenciok

& CSS3 READINESS

/ / / 2011

L
-III ergomania.eu
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A KIEMELES SZAMOS FORMAJA
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MENNYISEGI ABRAZOLAS
HOSSZ ES ELHELYEZKEDES ALAPJAN

Weekly Statistics O Usage Overview

d. I
C. I

d._
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A GRAFIKON NEM KOTELEZO

Children with a
"Traditional” Stay-at-
Home Mother

% of children with a married

stay-at-home mother with a
working husband

0%

of children had a
50 traditional stay-at-home mom

in 2012, compared to 41% in 1970

41

1970 2012
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A SZINEK HASZNALATA AZ ADATVIZUALIZACIOHOZ

SEQUENTIAL

color is ordered from low to high

DIVERGING

two sequential colors with a neutral midpoint

CATEGORICAL

contrasting colors for individual comparison

O =J O WA s W B =

R —
Pd = D D
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HIGHLIGHT

color used to highlight something

ALERT

color used to alert or warn re

ader
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ALTITUDES.
Source: USGS HYDROIK
(1 km hydrologicaly correct Digital Elevation Model).

Maters:
l
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n
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A SZIN NEM RENDEZHETO
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KIEMELES SZINVAKOK SZAMARA

Color-blind-Friendly Blue and Orange Protanopia Simulation

75% ’S%
SO%

25% 25%

0%
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TORTA-, FANK- ES FADIAGRAM MAGAS SZINTHEZ

@O
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{ 4 53 string.java (@ ZspecialSauceTasteTest.java (= build.xml 4 CloverReportTask.class &3 Cloud Report 4l TreeMap Report 1-
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HOGYAN HASZNALJUK KI A TORTADIAGRAM LEHETOSEGEIT

2.0% 0.1%

8.9%
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. Machines
. Accessories
- Copiers
. Bookcases
~ Appliances
- Furnishings
. Paper

' Supplies

B Art

. Envelopes

B Labels

B Fasteners

Phones | - %

Chairs
Storage
Tables
Binders
Machines
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Copiers
Bookcases
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Furnishings
Paper
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Art
Envelopes
Labels

Fasteners

2.0%
1.2%
0.7%
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4.7%
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3.4%
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CIKLIKUS KAPCSOLATOK ES IRANY
KGDP: Guadalupe Pass
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A JELLEMZOK KOMBINALASA

Agent

Tania Woo
Heidi Flacco
Scott Bailey
Jeff Tredwell
Matalie Azar
Dilya Abram
Sookie Hyun
Mark Roberts

Nelson Chan
Slava Fundas
Jon Hardy

Tony Parappa
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AZ IDO VIZUALIZACIOJA
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ELOREJELZES

Sales over time

Sales ($Blllion)
o3 3 o3 o3 o5
—L =L —L —L =L
= M s ) oo
- - = - -

g 888 8
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- 2006-09: 2010: more  2011-14: 2015 & beyond: assumed
annual sales  marked another penod 10% year over year $158
growth of increase of of steady growth increase in sales® .
7-8% 20% sales  of 8-9% annually $144 .-

year over 131 _.-*
year, driven $119 _-*°
by a, b, and ¢ $1ﬂEL___-r

2006 | 2007 EEHJE‘E{][]E"EHH] 2011 ‘EIIHE‘E[HE 2014
ACTUAL

2015 ‘ ED1E‘ 2017 ‘ 2018
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‘Ml VAN HA” ESZKOZ

What if tool

PN >

advanced search ->

€ 20k Send snapshot +Add new
2 child: food budget Ol s
increase / v o
@
- ;’
TG TS 4 JOR
/ Save
\ | /7
o Expected Apple
share dividends
€0 2013 2014 2015 2016 2017 2018
Income Expenses
Salary Health Travel Advice on how
300 to expenses in
the future to
House rent Food House be more
300 | 300 ﬁ successful ->

Portfolio distribution
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Strikeouts on the Rise

There were more strikeouts in 2012 than at any other time in major league history.

Strikeouts per game per team (by batters) Pitching had become so dominant ’

in the 1960s that the mound 2012
was lowered in 1969, League average

ATLAG ABRAZOLASA

— |eague average

— [ New York Yankees sl
: e 7-5

fr]

7
l. i
; 6
5
; 5
i 5 4
. Mitchell report
on steroids.
3
Sirike zone enlarged
from 1963-68.
Bit1 2
League average , ,
1924 Players return Designated hitter
from World War I1. rule took effect.
LS. enters ’
World War .

I T 1 T T T T T T 1 1 1 ﬂ

1900 1910 1820 1930 1940 1950 1960 1970 1980 1980 2000 2010

Last season, teams struck out at a rate never before seen: 7.5 times for each team every
game, an increase of nearly 20 percent from 2005. Ten of the 30 major league teams set
franchise records for strikeouts last season and most came close.

Strikeouts per game, 2012

MATIONAL LEAGUE BATTERS AMERICAN LEAGUE BATTERS

Houston Astros B4  Record Oakland Athletics 8.6 Record
Pittsburgh Pirates 84 Record Tampa Bay Rays 8.2  2nd most
Washington Nationals 82 ndmeost Baltimore Cricles 81 Record
Atlanta Braves 8.0 Record Seattle Mariners 7.8 2nd most
Arizona Diamondbacks 7.B  dth most Toronio Blue Jays 7.7  Record
Cincinnati Reds F.B  4th most Chicago White Sox 7.4  Record
Mew York Mets 7.7  Record Boston Red Sox 7.4  Record
Milwaukee Brewers 7.7 3rd most Mew York Yankees 7.3  2nd most
San Diego Padres 7.6  4th most Los Angeles Angels of Anaheim 6.5 Record
Chicago Cubs 76  3rd most Texas Rangers 6.8  8th most
Miami Marlins 7.6  &th most Detroit Tigers 6.8  12th most
Colorado Rockies 7.5  3rd most Cleveland Indians 6.7  10th most
St. Louis Cardinals 7.4 3rd most Minnesota Twins 6.6  4th most
E R G O M A N IA . E U Los Angeles Dodgers 71 3rd most Kansas City Royals 6.4  Tth most
San Francisco Giants 6.8  Tth most
Philadelphia Phillies 6.8  15th most


http://ergomania.hu

AZ ISMETLODO INFORMACIOK OSSZEFOGLALASA

Moonville: active users over time

100,000 | sep-Dec 2013 Jan-Mar2014  Mar-Dec 2014 YTD 2015 94,255

b conville The number of  Growth was marginal The revamped game
S 90,000 launched with active users through the rest of 2014 as  plus parinerships
g 80.000 oK active users  increased with we halted marketing with social
B | in Sep. Early steeper efforts to focus on quality ~ media channels
< 20000 feedback was rajectory as a improvements. have been very
’ mixed: still, the  result of friends successiul. Given recent
60.000 number of and family growth rate, we
| active users promotions. anticipate we will
50,000 - nearly doubled surpass 100K active

In the first four 39,2 14
ths.
40,000 7 T 28,746

30,000

20,000 10,931
10.000 5,680

0

users in June.

Sep Oct Mov | Dec Jan Feb Mar Apr May Jun Jul Aug|Sep Oct Nov Dec|Jan Feb Mar Apr May
2013 2014 2015
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A KOZBRINGA ALLOMASOK OSSZEHASONLITASA

Citi Bike: A tale of two docking stations

12AM 1AM 2AM 3AM 4AM SAM BAM 7TAM BAM SAM 10AM 11 AM 12PM 1PM 2PM 3IPM APM 5PM &PM 7PM BPM 9PM 10PM 11PM

. (\/\

8 Ave & x | ﬂ
W 31 St f\ -

1K

lﬁwww.vw--vﬂf\ i

r"\‘?,.oh

oK B eandige Arveet’ *res® Pewweer 7'.“" l l L

K
Central 2%
Park S &
6 Ave

OF T R s S ——" A e ey witage ‘Teer
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A HETKOZNAPOK ES A HETVEGEK OSSZEHASONLITASA

Citi Bike in New York: Journeys by hour of day and day of week
(weekend days are red, weekdays are grey)

3500 /-
3000

2500

2000

journeys

1500

1000

o00

2AM 4AM ©6AM BAM 10AM 12PM 2ZPM 4PM 6PM 8PM 10PM

hour
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KERULJUK EL A SPAGETTI DIAGRAMOT

Types of non-profits supported by area funders

2010 2011 2012 2013 2014 2015 | % of funders

Types of non-profits supported by area funders 67% (_;-—:—e—" 75%
Health ~~ e -

emme Arts & culture === Education === Health === Human services === QOther

E 100% -
2 90% - 73% &. y
E 80% - Education m 60/“
E 70% - —
o 60%
o ﬁ&.
50% - i
40% - HUI:nEln 60% m 55%
. services
20%
10% | Arts & —d—————

0% -

. . Y
2010 2011 2012 2013 2014 2015 culture 20%
Other 5% N —————y
30%
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VONALDIAGRAM A RANGVALTOZASOK ABRAZOLASARA

Citi Bike’s Top 8 stations: How did W 20 St & 11 Ave change in rank over time? Citi Bike's Top 8 stations: How did W 20 St & 11 Ave change in rank over time?
0
12K -
2
10K
3
L
> 4
£ x
5 &
2, 6K 5
W20St & 11 Ave 6
4K
7
2K
8
o : W 205t & 11 Ave
Aug 13 Oct13 Dec13 Feb14 Aprl4 Jun 14 Aug 14 Aug 13 Oct 13 Dec13 Feb 14 Apr 14 Jun14 Aug 14

Citi Bike's Top 8 stations: How did W 20 St & 11 Ave change in rank over time?

L jth‘_ll':‘ ournays, { 00

(¥4}

Rank

i

W205t&11 Ave

Aug 13 Oct 13 Decl13 Feb 14 Aprl4 Junl4g Aug 14
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JUMP PLOT

Software Development Life Cycle Dashboard g e
25th %tile Median 75th %tile % Change
above 4.3hrs 6.4hrs 9.9hrs A5.2%
Elapsed Hop Time In Total Median Product Distribution in Hours Maximum Product Distribution in Hours
-
E D5 776 755 694 13 85.8 =
447 445
|-
Golong fosward in process
| ;
th = thfm - /\ /\ /\ m /-\ oo
-'E:' /—\
\ i /Gomq backward In process

oW

1 2 3 4 5 6 7 8 g
Open Committad In Deviopment In Testing Tasting Reviewed Closed
Development Complete Tesling Fakad Complete
Checkpoints
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IDO HOTERKEP

Table

Category 1 15% 22%
Category 2 40% 36%
Category 3 35% 17%
Category 4  30% 29%

Category 5 55% 30%
Category &8 11% 25%

ERGOMANIA.EU

42%
20%
34%
26%

58%
49%

Heatmap
| OA-HIGH
A B c
Category 1 15% 42%
Category 2 W 2%
Category 3 [ 7%
Category 4 m- 26%
- E3A
25%

When do your users visit?

Users by time of day

Sun Mon Tue Wed Thu Fri

1 6 11 16

Last 30 days w

12am
Z2am
d4am
bam
gam
10am
12pm

2pm

bpm

Spm

10pm
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INTERAKTIV HOTERKEP

Products heatmap search. g

Search...

Segment: Select heatmap dimension:

.
g
S - - { { { [
[
T
]

York Offshore Equity (YOE)

Maturity:
Dividend per share:

ERGOMANIA.EU
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INTERAKTIV SZORASGORBE

Market sentiment tool >

advanced search ->

Currently showing 10 relevant

products. Select filters to narrow Select y-axisvalue:  Social sentiment W + Select sources: =A |3
the product selection: Price of product A
Amount of shares — |
Segment: Dividend per share _
Performance o
BNPPF recommend. %
Portfolio match iz _ . I
'g Klaas on Twitter:
@ "I think YOED is
Select x-axis value: doing a really
good job with this
Country: Expert opinion v new product.”
Price of product - Open Folow Buy
Amount of shares

Dividend per share

Performance -
BNPPF recommend.
Portfolio match

Maturity:

9

Dividend per share: \

_H_
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LEJTODIAGRAM

Employee feedback over time

survey category

Peers

Culture
Work environment

Leadership

Career development

HRewards & recognition

Pert management

ERGOMANIA.EU

P f bl o
ercent favorable 91°%
85%
80%

76% O—— 750/,

62%
593{: .____—l—l-—_-..
49%
45%
41% 42%
33% 33%
2014 2015
Survey year

Employee feedback over time

96%

Survey category | Percent favorable 919
Peers B85%
Culture B80%

Work environment 76% O ———————— 750

Leadership

Career development

Hewards & recognition

Perf management

62%
49%
45%
419 42%
33% 33%
2014 2015
Survey year
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VIZESES

2014 Headcount math

Though more employees transferred out of the team than transferred in,
aggressive hiring means overall headcount (HC) increased 16% over the course of the year.

-12
=10
1172014 Hires Transfers In | Transfers Cut Exits 12/31/2014
Beginning HG Additions Deductions Ending HC
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Secondary y-axis
mm Fevenue — =a= Size of Salesforce Alternative 1: label directly Alternative 2: pull apart vertically
w §1.2 120 ® g% 120
g =1 # of Sales 112 111 109 110 110 ﬁ z
= £1.0 _q0n @ Employess 105 & 100
= B ==
el E 81 & & an
T 0.8 - 80 82 _a” -
= = &0
> $0.6 - -ty ‘EUT Reavenue i =
0 < (Milkons) 20, =
$0.4 7 =
$0.2 I g
5
$0.0 . 2 50.0-
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2013 2014 2013 2014 2013 2014

FIGURE 2.26 Secondary y-axis
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GroupA GroupB GroupC GroupD

X y X Yy X y X y
10.00 8.04 10.00 9.14 10.00 7.46 8.00 6.58

MI AZ A DASH BOAR D’? 8.00 6.95 8.00 8.14 B8.00 6.77 8.00 5.76
13.00 7.58 13.00 8.74 13.00 12.74 8.00 7.71
9.00 8.81 9.008.77 9.00 7.11 8.00 B8.84
11.00 8.33 11.00 9.26 11.00 7.81 8.00 8.47

Adatok vizualis megjelenitése 14.00 9.96 14.00 8.10 14.00 8.84 8.00 7.04
6.00 7.24 6.006.13 6.00 6.08 8.00 5.25

Allapotok ellenorzese 4.00 4.26 4.003.10 4.00 5.39 19.00 12.50
12.00 10.84 12.00 9.13 12.00 8.15 8.00 5.56
7.00 4.82 7.007.26 7.00 6.42 8.00 7.91
5.00 5.68 5.004.74 5.00 5.73 8.00 6.89

Megértés megkonnyitese

Group B

[
-III ergomania.eu
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PSZICHOLOGIAI MOTIVACIO

« Az Iranyitas vagya
= Rovidtavu memoria / egy kepernyo
« Lefurasi lehetoség

« Az Informacio elosztasa a tabok kozott
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MUKODESI VS. ANALITIKAI DASHBOARDOK

Google Analytics Home When do your users visit?

Users Sessions Bounce Rate Session Duration Users by time of day
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JO STRUKTURA

CRITICAL BROAD OVERVIEW
GLANCEABLE DETAIL SUMMARY
INFORMATIVE SPECIFIC ITEMS/TASKS

ERGOMANIA.EU
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SZEMELYRE SZABAS

ERGOMANIA.EU

What we heard - Personas

Mooy 4%

M,

.mn-.—

o ldw

*We modify the Drug Lideary to meet the proctice”

Christine, 48

CENTER MANAGER

“We need to identify improvement opportunities”

Christine Is a shrewd leader whose duty ks Iming operaticas, responding to
everchanging needs of the organization, and ensuring a steady donoe base. She needs to
maintain and (ncrease donor satisfaction and the efficiency of the operators within her
center. One way to achieve this is through Inteliigent reporting. She wants to collect as
much prodoct as possible at the lowest cost-per-liter to the organkration.

Carol, 37

FLOOR SUPERVISOR

“Donor optimization, device optimization”

Carol oversees several condurrent plasmapheresis procedures and responds to operational
events, directs personnel $o instruments and beds that require service. Carol needs to minimize
the donor time spent at: check-in, walting rooen, and connected to device. She reports to the
Center Manager and noeds to monktor donor walt times, [nstrument utillzation, NINO time, and
rumber of proced: per day per op . No donor, no peodixt, 30 Carcl needs bodies In

Crviatine, 48

L e —

Devices

.mw

Employees

w 40 ‘%%

A cameve manaace
= ’Q? . “We need to identify improvement opportunities™

Nancy, 49

DIRECTOR OF NURSING

“We modify the Drug Library to meet the practice”

Nascy Is 3 crisis manager, 3 poople persca, and 3 detective, She's in the businens of “reducing
medication erroes” and interested In generating “clean® repocts with valid alerts and sentined events
Her maln objective 1320 work ciosely with pharmacists 5o align the practice with the clinkal data
sete The daa regarding drug sdrsinimeation will indicate how sarses ase acteally ussing the drugs
in hospizals and any erroes o¢ alerts will inform the ranges and limits of the drugs in the future,

Jim, 52

SERVICE TECHNICIAN

“We want to increase the first time fix"”

Jim typlcally answers and sets-up his maintenance calls as he's fixing ancther machine. Me's

Bardened with the hard-earned knowledge that comes from working oo his machines for up 1015
years As such he's sometimes the cely one who can answer the troubleshooting questions. One way
o malke Jim maoee productive would be 10 offer an Intelligent Trouble-Shocting service that
operatces could use to jursp-stast the dlagnotis and cnce the service is over, offer a QA check and
electronk paper work storage in the cloud.

Carcol, 37

OO B e

“Donor optimization, device optimization™

. Real Time Dashboard Usarcaw g
Center Product Operators
et
L *9 000
EEEEEA AN

Mie?, o PO RARAANRRRARRRAANAN

ARRARARRERARAE AN
Ben G % w0y LLLLL
Ounr e 2w 49 57
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SZEMELYRE SZABOTT DASHBOARDOK

"Lollipop” Dashboard
Gender B vou

I Everyone else

Female (408)
Male (437) ‘
Generation

Traditionalists (41) -‘

Baby Ecomers (368) ‘
Generation X (293) ‘
Millarials (143) ‘

Location
North America {341) ‘
Europs (274) ’

South America (150) ‘
Antarctica (10) ‘

ERGOMANIA.EU
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1:09 PM

= Overview

1:09 PM

= Overview

1:10 PM

Country / Territory O

MOBIL MEGOLDASOK
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'IIJ

Volunteering by Area of Focus

Analytics for Sales

Dashboards
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O i

Case Overview
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Waye Analytics
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SO0 MO Y 1wam & handiing ther
00 MOW your team & handiing

Heload o this sampie dashDoare

Foundation Volunteering

HOW and wivere e Salevion ( 1ee i
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Acquisition

2,141 938

10+
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Lada Jorde

Lucas Roberts

Nobile Auor

Verle Brokke

Alba Medhurst

Billy Sauver

Claudie Oberbrunner

Elozer Rowe

Sarah Lin

Kerry King

Closed Pipeling

m Of Ciosad MDD

(e

) P o e >
Closad vs Pipeline
sum of Glosad  Mipes

A

i".

e (Rey)

Francisco Eichmann
e " ALV P --.-
Laika Jergea
v Naw --..-----
Lucas Roberts
L LE I F—
Noble Auer
it --..----_--
Verie Bradke
- v — -..---
Alba Medhurst
CEICT——— | | -
Bily Sauer
A ---.......-
Clauche Obarbrunnes
a1 --..-.----_
Elezer Rowe



http://ergomania.hu

@THE | WENFORT HOTEL

Azt a feladatot kapjuk, hogy mutassuk be hoteleink

rendelkezeésre allo szobara juto bevetelet (RevPAR) 0
eqgy tarscsapattal osszevetve.

Reégionkent kell rendeznunk a hoteleket és
osszehasonlitast vegezni az egy régioban talalhato
hotelek kozott.

: RevPAR: <58 84
ADR 12230 7084 3388 Group RevPAR: 157 34

Occ 8387 8107 8000

|dObeli adatokat kell bemutatnunk, elmult idoszakba

esO, tetszblegesen kivalasztott hetek

figyelembeveételevel. Weeks Priot
2 to 0

Szeretnénk latni a rendelkezésre allo szobak szérasat
a legolcsobbtol a legdragabbig.

. . , , Breakdown by Hotel RevPAR Map
Meg kell ertenunk, milyen sebesseggel reagal az T TR T B A i Yok o o e
uzlet ezekre az arakra és milyen merteku —_—
osszehangolodas jellemzi a kulonbozo teruleteket. i R

Hang Kong E e l|
Biztositanunk kell egy igény szerinti (interaktiv) =k R T
bontast a napi aranyra, szegmens és csatorna
szerint. Tokyo o834 e |
ousi|  [INEESEEENN EETeraaes |

-15 10 5 0 5 10 15 0 10 20 30 &0 S0 60 770 @&

ERGOMANIA.EU



http://ergomania.hu

e
Days Left EOQ QTO Transactions Q7D Active Clients an .
SOFTWARE

LICENSE 46 S0 3 37 i o 2078 2014

SALES REPORT  amsae: Designers sevecs § 10w - !
| TR |

726,225 170 109 16 .0 H

Produsty ’ - »
w &n M 1N —
e L) . W il h:n ‘1
- -
—r.f:.".2 rany

Running totals ")
— —_—_T m.b;( .
a8 1 qxaanﬂmﬁ?g M |

:i
X
3
£
("

"

2098

L

License or MR

Transactions

o (A Compared to? 162
AvoIie . Current ;E

My rl@n s Ransws 100K B Preices 3

Bl TheCopresious yesr 3

o CSar 3

1200K

o 0 ¢ 0 0 6 0 & 0 0 ¢ 0 © 5 o/ ¢

B o
”_A@Eﬁkﬂﬂ@mw.. l'

7
0 3 il @ nﬁﬂi?ﬂﬁaﬁ’ .“\!l.

Last S orders

Company!

|
.
‘.
Ative SAM: Actve clients

Company ! 1300 00Ok
p— o
ompany )

Company 2

e (") e e wn
“
<
<)
)
-
-

Company ) 1595 800K

2016 Q2
Country performance $726K

N =
& 00K
< I

R =
200 - W?A
- PR ouee [BNSR m
i i s cnssmussEET NN

»*|m

Admuns Desgners
— L
¢ (o
] >

SF $ex

Servers
' L
f

)

@

o

SRR

» )

}!-N

@

I

K

—T\*‘r

" g’g&g

P

&

e £

U $2x

-
s
a s
Amounts are shown o3 monies g o
Passed 10 the vendors  for Proouct 3 g
1 thvs i3 shown in USD. for Product
2R GBP. EUR omdonrs for ; l
EWrope0n COuUntrigs ove converted 2 s - = e L : - : 0
aromeee’l3s wWeak Numbar o4 Q& s e Qe QF Q2 Q3 Qs Q& 0 O o+ Q) Q2



http://ergomania.hu

Days Left EOQ QTO Transactions  QTD Active Clients QYD SAMs
76 90 3 37
QTD Sales Admins Designers Servers
726,225 170 109 16
Running totals
Compared to?
B current
1500 m previous
B This Q, previous year
. Older
1200K
1000K
BOOK
2016 Q2
$726K
S00K
400K

200K
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¢ User Analytics (v

Channel selection

UK Grocery v

Activity snapshot ciose

400
active users O Australia
Grocery
UK Grocer .
300 o Y o Australia
. Grocery
(o) o) Australia
Grocery
200
O UK Grocer
O UK Gm@ery B y
100 O UK Grocery
0%
of registered users 25% 50% 75%

Average session lenght v

Activity trends for

60
50
40
30
20

10

20 27 3 10 17 24 10 3 10
AUG AUG SEP SEP SEP SEP OoCT NOV NOV
@ All channels @ UK Grocery @ Australia liquor

This week, 8-14 Aug v

Activity summary

FOR CHANNELS FOR PAGES
Weekly % of
active v  registered
users users

74 22%
+88% +88%
from 66 from 66
74 14%
My Dashboard
+88% +3%

. ) 22%
Slice & Dice
@ 2% +3%
Storyboards
+99% +3%
p . , 5 12%
op up category review +99% 3%
Market Overview 2 1%
5 12%
Quick start
+99% +3%
, 74 14%
Category overview
+88% +3%

Visits

74
+88%
from 66

18
+3%

255
+3%

+1%

99
+1%

99
+12%

99
+1%

18
+3%

Page
views

74

+88%
from 66

345
+0%

4567
+88%

+88%

21
+88%

21
+12%

21
+88%

345
+0%

-l

Average
session
lenght

74
+88%
from 66

00:20:22
+88%

01:18:22
+88%

00:00:14

03:58:14
+33%

03:58:14

03:58:14
+33%

00:20:22
+88%
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) User Analytics (v

Channel selection Client selection

UK Grocery v Heineken
Activity snapshot ciose
400
active users o Australia
Grocery
O UK Grocery
300
Australia
O UK Grocery B (o) Grocery
200
O UK Grocery B
100 O UK Grocery
0%
of registered users 25% 50%

Activity trends for

20 27 3 10 17 24
AUG AUG SEP SEP SEP SEP

@ All channels D All client avarage E Heineken

Average session lenght

10
OCT

@ Kellogs

v

This week, 8-14 Aug v

Activity summary

FOR CLIENTS FOR PAGES
© glﬁgér;ga g\éfiigly :/gg?i];tered Visi Page
users users S views
74 22% 74 74
O UK Grocery +88% +88% +88% +88%
from 66 from 66 from 66 from 66
74 14% 18 345
My Dashboard
+88% +3% +3% +0%
_ _ 7 22% 255 4567
Slice & Dice
60 +12% +3% +3% +88%
4 5% 3 2
Storyboards
50 +99% +3% +1% +88%
5 . , 5 12% 99 21
40 op up category review +99% +3% 1% +88%
99 21
30 Market Overview 2 1%
+12% +12%
20 5 12% 99 21
Quick start
+99% +3% +1% +88%
10
) 74 14% 18 345
Category overview
+88% +3% +3% +0%
10
NOV NOV

P

Average
session
lenght

74
+88%
from 66

00:20:22
+88%

01:18:22
+88%

00:00:14

03:58:14
+33%

03:58:14

03:58:14
+33%

00:20:22
+88%
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¢y User Analytics (v

Channel selection Client selection User selection

UK Grocery v Heineken v All users
Activity snapshot ciose
400
active users o Australia
Grocery
300 O UK Grocery o Australia
. Grocer
Australia y
O UK Grocery B o Grocery
200
UK G
O UK Grocery B o roeen
100 O UK Grocery
0%
of registered users 25% 50% 75%

Average session lenght v

Activity trends for

60
50
40
30
20
10

20 27 3 10 17 24 10 3 10

AUG AUG SEP SEP SEP SEP OoCT NOV NOV

@ All channels D All client avarage @ Heineken @ Kellogs

v This week, 8-14 Aug v

Activity summary

FOR USERS FOR PAGES
Weekly % of
active v  registered
users users

74 22%
+88% +88%
from 66 from 66
74 14%
My Dashboard
+88% +3%
. . 7 22%
Slice & Dice
+12% +3%
4 5%
Storyboards
+99% +3%
p . _ 5 12%
op up category review +99% 3%
Market Overview 2 1%
5 12%
Quick start
+99% +3%
) 74 14%
Category overview
+88% +3%

Visits

74
+88%
from 66

18
+3%

255
+3%

+1%

99
+1%

99
+12%

99
+1%

18
+3%

Page
views

74
+88%
from 66

345
+0%

4567
+88%

+88%

21
+88%

2
+12%

2
+88%

345
+0%

SETTINGS @

Average
session
lenght

74
+88%
from 66

00:20:22
+88%

01:18:22
+88%

00:00:14

03:58:14
+33%

03:58:14

03:58:14
+33%

00:20:22
+88%
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¢ User Analytics (v
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Channel selection Client selection User selection
UK Grocery v Heineken v John Smith v This week, 8-14 Aug v < >
Activity trends for  visits v Activity summary
60
FOR PAGES
Average
Visits v Ei%%ves Isgrféiﬁ)tn
v 74 14% 00:20:22
My Dashboard
+88% +3% +88%
_ , 7 22% 01:18:22
Slice & Dice
4 +12% +3% +88%
4 5%
Storyboards ° 00:00:14
+99% +3%
30
. . _ 5 12% 03:58:14
op up category review +99% 3% +33%
20
Market Overview 2 1% 03:58:14
5 12% 03:58:14
Quick start
. +99% +3% +33%
_ 74 14% 00:20:22
Category overview
+88% +3% +88%

20 27

AUG AUG

@ John Smith

10
NOV
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